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K1. concepts and terminology x x x x x x x x x x x x x x x x x x x x x x x x x x x x  

K2. translate the marketing idea x x x x x x x x x x 

 

  x x   x x x x x x x  x x x x 
K3. Focus on modern scientific methods in 

translating 
x x x x x x x x x x 

x  x x x x x 
x x 
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x 
K4. Employ theoretical knowledge in 

application 
x x 

 x x x 
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K5. Focus on strong relationships x x x x x x x x x x x x x  x   x x x      x x x  

skills: 
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S1 . Application of the course    x x x  x x x x x x x x x x x x x x x x x x x x x x 

S2. Solving problems x x x x x x x x x x  x x x x x  x x x  x x x  x x x  

S3. Work to take responsibility in personal x x x x x x x x x x x  x x x x x x x x  x x  x x x x x 

S4. Listen to the views of customers x x x x x x x x x x x  x  x   x x x x     x x x x 

S5 . Encouraging teamwork x x x x x x x x  x   x     x x x x  x  x x x x  

competences                             x 
C1.Ability to have skills appropriate to 

knowledge in a variety of contexts x x x x x x x x 
x x 
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C2.Ability to work independently x x x x x x x x x x x x  x x x  x x x x x x x x x x x  
C3. The ability to take responsibility for self-

learning x 
x x 
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C4. The ability to understand multiple points 

of view x 
x x 

 x  x x x 
x x x 

x x x x  x x 
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