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Zarqa University Instructor: iyad khanfar

Faculty Lecture’s time:
Department Semester:
Course title: Principles of Marketing Office Hours:

Course description:

The objective of this course to teach the student the concept and scientific principles of
modern marketing as well as market segmentation, marketing mix and marketing environment.
It also gives an idea about types of product.

Aims of the course:

. identify what marketing and its importance for companies.

. Identify the most important elements of the marketing environment and its impact on the
marketing process.

. Identify the elements of the marketing mix of product, price, distribution, and promotion.

. Identify the life stages of goods and types of goods cycle and the most important strategy
during the session.

. Find out how to compare the goods and services,

_identification of market segmentation strategies and how to reach target markets.

. Identify the most important means of promoting the sale of personal, publicity, advertising,
and sales promotion.

. identify the methods of direct and indirect distribution strategies.
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Intended Learning Outcomes: (ILOs)

A. KnowledgeandUnderstanding
1. knowledge of concepts: the ability to how to deal with marketing and related terms, as
that helps to keep pace with global developments.
2. Knowledge of terms: In order to promote the marketing of thought scientific and
practical manner -

B. Subject-specific skills

1. Application material: work to make the cognitive information and practical reality can be
applied in practice.

2. creativity and problem solving: the ability to improve the work catalog to keep up with
developments, and acquire the necessary learning skills to turn knowledge into the
marketing process in the face of the problems encountered in the process of marketing
solutions.

C.Analytic skills:

1. Dealing responsibly in personal and professional relationships: Learn the skills to deal with
the problems of interaction with the ocean through a problem-solving methodology and
through scientific research
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D. General

and Transferable

personaldevelopment)
1. Use Albat environmental analysis: the ability to read the variables in the marketing

environment and the ability to interpret marketing.
E - motor and mental skills

Skills (other skills relevant

employability and

1. Ability to creativity in dealing with the latest developments: the use of sophisticated and
modern methods of marketing to translate ideas into practical reality by adapting to
environmental variables

structures:

Lectures

A1 Introduction to Written tests
2A Marketing
The A2A1 Core Lectures Written tests+
second marketing Brainstorming
concepts, and
marketing
opportunities
and choose
the marketing
miX
the third B2 Marketing Lectures Creative
1D environmen and case thinking
t studies
the fourth 2A1B1 Market Lectures Brainstormin
E Segmentati g ~and
on discussing
reports
Fifth A1C2 Policies Lectures Brainstormin
and g + panel
decisions of discussions
products
Sixth A1C2 Policies Lectures Brainstormin
and g + panel
decisions of discussions
products
Seventh B1E2 Developme Lectures Brainstormin
nt of new and case g + creative
products studies thinking
eighth C1 Marketing Lectures Brainstormin
2B Services g + creative

thinking
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Ninth 3 C1 Marketing Lectures Brainstormin
2B services g + creative
and thinking
characterist
ics
tenth 3 E1 Pricing Lectures Brainstormin
g + creative
thinking
eleventh 3 E1 distribution Lectures Brainstormin
g + creative
thinking
twelfth 3 C1 Promotion Lectures Brainstormin
g + creative
thinking
Thirteenth | 3 E1 Case discussio Brainstormin
Studies ns g + creative
thinking
References:

A. Main Textbook:

The principles of modern marketing, Zakaria Azzam efl,

Distribution, Jordan.

B. Supplementary Textbook(s):

Assessment Methods:

Midterm exam

Dar massira for Publishing and

Oral exam

15

final exam
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